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Importance of revenue generated from suite ownership
Suite ownership is one of the largest revenue generation businesses; revenue is generated from the suites' booking and selling them. Suites accommodation is expensive than hotel rooms because of various luxury and services provided. Sports clubs and people in business investment in the suite, to generate their revenues, especially sports clubs (Lawrence, et., al, 2016). They build suits on the stadiums to accommodate teams that play in those stadiums. The suites are part of the revenue generation in the clubs to help the sports clubs remain financially stable. The revenue generated from suites helps in paying taxes and the financial stability of the owners.
Concerns associated with suite ownerships
Suite ownerships should be client-oriented; to sustain the client's needs so that they may easily take them for accommodation. Suites can be expensive than hotel rooms, but in long time accommodation, they are cheaper than hotels. They provide kitchen to cook a place to hold meetings with friends, which can be of extra cost for a hotel. The suites can only be beneficial if they can satisfy the client's needs. For example, in the sports stadiums, they built suites for players so that they may not look for accommodation away from the stadiums, and they may have their privacy near the stadium (Lawrence et al., 2016).
The flexibility of the clients is an essential concern of suite ownership because clients may need to move around their schedules without interference. The suites' security should be perfect so that anybody may go out or come in any time of the day. The safety should fully equip to ensure there is no property loss of the clients. The suites' staff should be accommodating and friendly to the clients (Lawrence and Titlebaum, 2010).  The suite ownership should be legal with all documentation required by the government. It should be built with proper procedures and documentation to endanger the lives of the people who will be booking it for accommodation. It is essential to follow the appropriate procedure because the government may suspend the whole project making the owners lose a lot of money used for construction.
According to Lawrence and Titlebaum (2010), another concern associated with suite ownership is setting out the clients' prices that need accommodation. The estimates put forward should be able to make the owner make a profit and pay any expense that comes from the suites management. Pricing should not be prohibitive so that people may afford accommodation in the suites. Most of the compromises of the suites are from wealthy people who can afford luxury life. It should not be costly beyond their affordability. Another concern associated with the suit ownership is the services provided at the suites.
 Many clients want a place where they do not have to travel miles to look for essential things such as shopping. It should have other things in that block such as swimming pools, shopping places, and spa. This is what attracts more clients to book for the accommodation of the suites. The suits should be well decorated to attract people; it should be decorated with colorful paints. The suites should have business logos that relate to the owner of the suite for marketing. The suites should be marketed well through all platforms from the social media advertisement to billboards. Good marketing will increase clients who may want to visit suits for accommodation (Titlebaum and Lawrence, 2011).
The suites should be spacious in which it can accommodate more than two people with a kitchen area. The clients may be able to move freely in the suite rooms and be ready to cook the meals they may want. The suites should be well furnished by high-class furniture and sources of entertainment to entertain the clients.  The furniture in the suites should make clients feel comfortable while staying in the suite (Lawrence and Titlebaum, 2010).   The location of the suites is also an essential concern in suit ownership. Suite property should be located in places where clients can easily use them, especially in towns or near the beaches.  
Factors used to determine the pricing of the suites.
According to Titlebaum and Lawrence (2011), suites' prices are determined by the following; the suites' location is a significant factor in the suites' pricing. The suites near town centers and the beach are expensive compared to those that are far from the town. This is because it is a high demand for the people who want suites for accommodation in cities while having business trips or essential functions in the town. The suites near recreational facilities may also be expensive because many people need accommodations during their vacation with friends, families, or alone.
The luxuries provided by the suite property and services offered determine the prices of the suites. The suites with more luxuries such as a swimming pool, WFI, entertainment sources like television, good security, and staff it is more expensive than the suites that do not have such services and luxury. They are costly because it helps to capitalize on the extra expenses that come with suites accommodation (Titlebaum and Lawrence, 2011).space of the suite also determines the prices of the suites. More spacious suites that can accommodate many people are more expensive than the suites, which are not vast. This is because a spacious suite provides many people, and it has more furniture big kitchen area and requires more services such as WIFI provision. Suites located in the places where rich people reside are expensive than the suites that are located near the suburbs. 
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